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Strengthening 
livelihoods and 
building resilience. 
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Thinking bigger to 
drive real impact.
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Dear friends, 

Over 20 years ago, we saw first-hand that 
coconut water was one of the most widely 
consumed beverages in Brazil. We set out to 
bring this incredibly popular beverage from 
the tropical world to the non-tropical world. 
Since the beginning, we’ve worked very 
hard to build an incredible business which 
is growth-oriented and profit-focused. At the 
same time, we always knew that true success 
would only come when the communities behind 
our products were thriving as well. That’s why 
supporting our coconut-growing communities is 
integral to our business model and to our long-
term success.

And it’s working. Today, coconut water 
is one of the fastest-growing beverage 
categories in both the United States and the 
United Kingdom*, and that growth continues 
accelerating. In 2024, our net income grew 
by 20%. That growth meant we were able 
to invest in more farmers and their families, 
distribute more seedlings, and help empower 
future generations through access to education. 
It also reflects the strength of our brand and 
the increasing demand for products that align 
with consumer values. We’re excited by the 
potential, and there’s more on the way.

A year ago, we launched the Vita Coco 
Community Foundation—a nonprofit 
organization that we fund to make an impact 
that stretches beyond our direct network 

CO-FOUNDER & EXECUTIVE CHAIRMAN  
OF THE VITA COCO COMPANY

letter from 
mike kirban

*Circana UK, Total Soft Drinks, data to 03.22.2025; Circana, 
Total US - Multi Outlet+ with Convenience, data to 03.23.25.
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to drive change across the entire coconut 
farming industry. We knew we had to think 
bigger. This year, we hit a major milestone: 
distributing over 1 million coconut seedlings to 
date through our Seedlings for Sustainability 
program—a big step toward our 10 million 
seedling goal. It’s not just about the numbers, 
though. Each seedling represents a chance 
for a farmer to strengthen his or her livelihood 
and for a community to become more resilient. 
I saw this firsthand in April last year when 
I visited our partners in the Philippines and 
heard from farmers directly. We’re learning 
and adapting as we challenge ourselves 
to support more farmers and create lasting 
change where it matters most.

Beyond supporting farmers with things like 
regenerative agriculture and better access to 
education and healthcare, we’ve also started 
allocating more resources and developing 
impact programs in our major markets such as 
the United States and United Kingdom. One 
of the programs I’m most excited about is the 
Growing Roots Grant program to bring green 
spaces to schools and communities across the 
United States.

The more we grow, the longer our to-do list 
gets. As we continue our community work 
in 2025, we’re also taking a look at our 
greenhouse gas and water footprints and 
looking at setting meaningful targets against 
our most important issues.

One more thing before you dive into this 
report: if you’re reading this, you played a 
role in the work you’re going to read about. 
Whether you’re a shareholder in our company 
or just a fan of coconut water, if you’ve 
supported our business, you’ve helped us 
invest in the success of others. My team and I 
are thankful that you’re on this journey with us. 
I’m excited about what’s next.

Sincerely, 
Mike 
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FY 2024 KEY 
FINANCIAL METRICS1

NET SALES % GROWTH VS. PRIOR YEAR

AMERICAS SEGMENT INTERNATIONAL SEGMENT

+3% +16%

NET SALES: $516MM / +5% VS. PRIOR YEAR

NET INCOME: $56MM

$165MM

$84MM

$0

CASH ON HAND:

DEBT:

ADJUSTED EBITDA2:

1.	 All metrics rounded to the nearest whole number.

2.	 “Adjusted EBITDA” is a non-GAAP financial measure that is defined as our net income before interest, 
taxes, depreciation, and amortization adjusted to eliminate the impact of certain items, including certain 
noncash and other items, that we do not consider representative of our ongoing operating performance. 
For additional detail on the reconciliation from Net Income to Adjusted EBITDA see “Non-GAAP Financial 
Measures” on page 49 of this Annual Report.
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how we do 
business

Our mission is to deliver great-tasting, 
nutritious products that we believe are better 
for people and the planet. Our business model 
prioritizes positive impact alongside growth 
and profit. We work with our partners and 
the farmers in our network to understand and 
address impacts in the coconut industry, so we 
can create better products that could  
positively benefit the planet, communities, 
and our business. 

1.	 We have 319 full-time employees  
and are headquartered in New York  
City, USA, with a presence in Canada, 
Germany, Singapore, Spain and the  
United Kingdom. Our products are  
sold in 35 countries across the globe.*

2.	 Our coconuts come from a network of 
thousands of farmers in countries like  
the Philippines, Brazil, Thailand,  
Sri Lanka, Malaysia, Vietnam,  
and Indonesia. 

3.	 We source our products from a diversified 
network of 17*co-manufacturer 
facilities (our direct suppliers) that are 
mainly based in the regions where the 
coconuts are sourced.

*Figures as of December 31, 2024.

5

1

4

2

6



9

1

4

3

2

1
6

4.	 Logistics partners (also suppliers) then 
ship the beverages to warehouses and 
distribution centers in each country of 
sale… 

5.	 …Where they are sold to retailers (our 
customers) or directly through our  
websites. We sold more than 223.7 
million liters of beverages in 2024. 

6.	 Finally, people dispose of our  
packaging for recycling or end-of-life 
treatment, depending on the local  
recycling infrastructure.  
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how we create 
impact

Our environmental, social, governance (ESG) 
framework aims to empower people to drive 
positive change throughout our value chain. 
We do this because it’s the right thing to do 
and because we believe that when the people 
behind our products thrive, we thrive.  

To implement our ESG framework, we 
build strong partnerships with nonprofit 
organizations including HOPE in the Philippines 
and the Silvermill Foundation in Sri Lanka. 
Their teams work directly in the regions we 
operate, collaborating with local communities 
and offering resources that support their 
ongoing growth. Following the creation of the 
Vita Coco Community Foundation, a registered 
501(c)(3) nonprofit, in December 2023, 
coconut farmers can benefit from our programs 
whether or not they’re part of our network. 

The Foundation is the vehicle through which we 
now deliver impact for coconut communities, 
through new initiatives as well as established 
programs like the Vita Coco Project®, 
established in 2014, and Seedlings for 
Sustainability, launched in 2023. 
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our esg framework 

PROTECTING NATURAL 
RESOURCES
Our products are inspired 
by nature, which is why it 
is especially important to 
help conserve and replenish 
resources we use from the 
earth. We strive to protect 
natural resources and support 
resilient communities to ensure 
the long-term sustainability of 
our business and ecosystem. 

BUILDING THRIVING 
COMMUNITIES
From our employees to 
growing networks, our aim 
is to unlock the full potential 
of the communities that 
make, sell, and consume our 
products through sustainable 
development opportunities that 
promote long term prosperity 
and economic empowerment. 

CHAMPIONING HEALTH & 
WELLNESS 
We support a healthy society 
where physical, mental, and 
emotional wellbeing are 
prioritized, ensuring that our 
products contribute positively 
and address the needs of 
our communities in three key 
areas of access: nutrition, 
food security, and communal 
wellbeing. 

Our Focus Areas:
•	 Regenerative agriculture 

•	 Energy & climate 

•	 Water 

•	 Responsible packaging & 
circularity*

•	 Increasing access to 
education and training 

•	 Employee engagement  

•	 Supporting small businesses  
and entrepreneurs 

•	 Nutrition & food security  

•	 Communal wellbeing

*For definitions of our performance indicators, please see our 
2024 Impact Report, intended for publication in May 2025.
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our impact in 2024*

Protecting Natural Resources 
•	 Regenerative agriculture: helped 

distribute over half a million seedlings with 
our partners, bringing the total to over 1 
million of our 10 million goal. 

•	 Energy and climate: carried out a 
climate risk assessment with reference to 
the recommendations of the Taskforce on 
Climate-related Financial Disclosures. 

•	 Water: completed two water reduction 
projects with co-manufacturers, estimated  
to save around 1.5 million liters of water 
per year. 

•	 Packaging and circularity: 
approximately 97% of our primary 
packaging materials met our responsible 
packaging definition.  



Building Thriving Communities 
•	 Transparent and ethical supply 

chain: more than 75% of direct spending 
towards finished goods, logistics services, 
ingredients, and packaging was with 
suppliers that signed our Supplier Code of 
Conduct. 

•	 Access to education: helped build three 
new classrooms in the Philippines, bringing 
the total to 39. 

•	 Our employees: 50% of our total 
workforce and 48% of managers across 
the company identified as women. 

Championing Health & Wellness 
•	 Nutrition and quality: 100% of Vita 

Coco branded products certified as non-
genetically modified and 21% of all 
products certified organic. 

•	 Food security and communal 
wellbeing: over $361,400 of cash and 
in-kind donations. 

*For definitions of our performance indicators, please see our 
2024 Impact Report, intended for publication in May 2025.
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Our products are both inspired by and reliant 
on nature. That’s why we aim to grow our 
business sustainably and help protect the 
resources we rely on for the future. We focus 
our efforts on the biggest drivers of our 
environmental impact: how our ingredients are 
grown, the manufacturing of our products, and 
the disposal of packaging after use.

REGENERATIVE AGRICULTURE
Regenerative farming isn’t just about 
growing food—it’s about creating a healthier 
environment for both people and the planet. 
By maximizing crop diversity, keeping soil 
covered, and minimizing soil disturbance and 
chemical use, farmers can boost the resilience 
of their farms. These efforts can  
help ecosystems thrive while supporting 
farmers’ incomes.*

We support our partners in bringing 
these practices to life with farmers on the 
ground level. And through our Seedlings 
for Sustainability program, we aim to help 
distribute and plant up to 10 million seedlings 
and trees worldwide by 2030. While we 
mainly help distribute coconut seedlings, 
our partners also encourage planting of 
complementary crops like bananas, cacao, 
cinnamon, coffee, and vanilla that can 
generate additional income. 

2024 SNAPSHOT:
•	We helped distribute over half a  

million seedlings across the Philippines, 
Sri Lanka, Brazil and the United States  
as part of our Seedlings for  
Sustainability program 

•	Our partners trained almost 25,000 
farmers on topics ranging from pest 
management and vermiculture to  
organic certification, and used model 
farms to show farmers the benefits of 
regenerative agriculture.

protecting natural 
resources

*The Nature Conservancy, Food, Climate & Nature FAQs, 
September 01, 2023. 
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ENERGY AND CLIMATE  
Coconut farmers in Southeast Asia are 
increasingly feeling the effects of climate 
events like droughts and bushfires, intense 
monsoon rains, flooding and landslides.* 
These challenges threaten livelihoods and 
the long-term health of coconut farming 
communities across the globe. By working 
to reduce greenhouse gas (GHG) emissions 
across our value chain and helping co-
manufacturers and farmers adapt to climate 
risks, we can strengthen supply chain resilience 
and help ensure long-term livelihoods for the 
people who grow and make our products. 

We’re fully committed to addressing our GHG 
emissions, and we recognize that measuring 
them is complex. We’re building a strong 
baseline so that the targets we set are both 
meaningful and achievable. At the same 
time, we’re starting to take action—partnering 
with our co-manufacturers to improve energy 
efficiency and transition to renewable sources, 
like solar electricity and coconut shells as a 
lower-carbon boiler fuel. 

2024 SNAPSHOT: 
•	Two of our co-manufacturers set up  

pilot projects using coconut shells as 
a lower-carbon biomass fuel for their 
factory boilers, and four are  
exploring solar energy 

•	We began working with HowGood to 
more accurately measure our GHG 
emissions and the carbon footprints of  
our products, and better understand  
the emissions hotspots where reductions 
are needed 

•	We conducted a climate risk assessment 
with reference to the Taskforce on 
Climate-related Financial Disclosures to 
improve our understanding of potential 
climate-related impacts on the business. 

*Lucas Lee, The Effects of Climate Change on Farming in 
Southeast Asia, ArcGIS StoryMaps, November 23, 2023. 
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WATER 
Water is essential for growing coconuts and 
running the factories in our network, yet 
in many regions it’s becoming increasingly 
scarce. We’re committed to ensuring that as 
we meet our needs, we’re also respecting the 
communities that depend on these resources—
and developing projects that help ensure 
access to clean water and a sustainable future. 

We work with our co-manufacturers to 
implement sensors and control systems that 
boost water efficiency, ensuring processes run 
only when needed and minimizing water used 
for cleaning. We also promote the recovery 
and recycling of water for everyday uses, 
like flushing toilets or watering the grounds. 
Additionally, our partners train farmers in 
water conservation practices, such as using 
coconut shells to retain moisture in the soil  
and prevent erosion. 

2024 SNAPSHOT:
•	With our support, two of our co-

manufacturers implemented projects to 
reduce approximately 1.5 million liters 
of water per year between them, and 
another four co-manufacturers have 
similar projects underway 

•	We assessed baseline water stress  
across our sourcing regions as part of  
our climate risk assessment, and are  
using the results to inform our growth  
and sourcing strategies.

protecting natural 
resources cont.
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RESPONSIBLE PACKAGING AND 
CIRCULARITY
Packaging plays a critical role in keeping 
our products fresh, and we’re committed to 
sourcing materials that are both responsible 
and recyclable. We regularly review our 
packaging and processes to improve 
circularity, knowing there’s always room for 
progress. Our goal is to design and source 
materials that maintain product safety and 
integrity, while supporting our sustainability 
objectives. The fiber in our Tetra Pak cartons is 
already 100% FSC-certified, many of our cans 
contain ASI-certified aluminum, and our plastic 
caps increasingly contain Bonsucro-certified 
bioplastics. We’ll keep working to get more 
responsible materials into our packaging, with 
emphasis on transitioning our caps and outer 
packaging like boxes. 

2024 SNAPSHOT:  
•	Around 97% of our primary packaging 

materials met our responsible packaging 
definition, largely due to our use of 
certified and biobased materials 

•	We increased our use of biobased plastic 
caps on cartons, bringing the percentage 
that are biobased to 36% 

•	We supported a project in Brazil where 
students at a local school collected 
10,500 used beverage cartons. In return, 
over 80 pieces of school furniture were 
produced from upcycled beverage 
containers and donated. 
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Building thriving 
communities 

We believe that as our business grows, 
everyone involved in creating our products 
should see the benefits: the farmers in our 
network and their families, workers across  
our supply chain, and the people we  
directly employ. 

TRANSPARENT AND ETHICAL 
SUPPLY CHAIN 
To effectively support the farms in our  
network and our factory partners, we need 
a deep understanding of our supply chain. 
By building strong relationships with partners 
who share our values, we can align on 
expectations, exchange expertise, hold each 
other accountable, and create a bigger 
collective impact. 

Nearly all the factories where our products are 
made are located in coconut-growing regions. 
This gives us a good understanding of the local 
sourcing communities that supply coconuts to 
each factory, and we can trace coconuts back 
to the specific farmer for certified organic 
products (approximately 21% of sales). 

2024 SNAPSHOT:
•	We took important steps to strengthen 

our Supplier Code of Conduct, such as 
referencing the UN Universal Declaration 
on Human Rights and specifying that 
social audits be conducted annually 
at factories in our most significant 
manufacturing regions (Southeast Asia, 
Brazil and Mexico) 

•	More than 75% of our direct spend 
on finished goods, logistics services, 
ingredients, and packaging was with 
suppliers that agreed to and signed our 
Code of Conduct  

•	Our Technical Services team led  
around 80 training sessions with seven 
co-manufacturers on good manufacturing 
practices, product quality,  
manufacturing optimization, 
environmental and labor topics. 
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ACCESS TO EDUCATION 
Coconut farmers thrive when their families and 
communities thrive, but all too often resources 
are limited in rural areas.* We’re committed 
to investing in education and resources for 
coconut farmers and their families, working 
with our partners to help expand opportunities 
for future generations. We support the building 
and refurbishment of schools, classrooms, 
hospitals and clinics, and other community 
infrastructure for rural farmers and their 
families. We also fund scholarships for students 
in rural areas to further their education. 

2024 SNAPSHOT: 
•	We helped build three new classrooms in 

remote coconut-farming communities in 
the Philippines  

•	19 students in Sri Lanka were granted 
scholarships to further their education  

•	 In Sri Lanka, our partnership helped 
equip three rural schools with laptops, 
one with essential resources like books 
and shoes, and one with toilets to help 
improve sanitation. 

OUR EMPLOYEES 
It takes great people to make a positive 
impact. We aim to be the kind of company 
people want to work for and give them good 
reasons to stay. We’re committed to fostering 
positive workplaces where people come first; 
everyone feels respected, rewarded and 
empowered; and everyone is equipped to do 
the right thing. 

We have tools in place to help us build 
a workforce that reflects society and our 
customer base, and we offer a broad range 
of benefits. All employees have access to a 
wide variety of training for their personal 
and professional development, including on 
our mission and purpose. To foster progress 
toward our sustainability goals, impact-related 
performance is a factor in performance 
reviews and compensation decisions. 

2024 SNAPSHOT**: 
•	We had 319 full-time employees across 

the United States and Canada, Europe, 
Singapore and Brazil 

•	50% of our total workforce and 48% of 
managers across the company identified 
as women 

•	Our employees logged a record of almost 
9,600 hours of training in the United 
States (35 hours per employee). 

*PRiSA, The State of Education in South Asia:  
Challenges and Proposed Solutions, October 6, 2024. 

**Figures as of December 31, 2024. 
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championing health 
& wellness 

Delivering products that are tasty, nutritious 
and better for people and the planet is 
what we’re all about. Our goal is to provide 
products of high quality and nutritional value, 
while finding ways for our brands to help 
address food insecurity and enhance physical, 
mental and emotional wellbeing. 

NUTRITION AND QUALITY 
Beverages play an important role in overall 
nutrition, and many people look for options 
that align with their mental and physical 
goals.* Our innovation and research and 
development teams work hard to create better-
for-you products that offer something for every 
occasion.  

We hold our co-manufacturers to the 
highest safety standards, provide training 

to help implement the necessary processes 
and controls, and use a scorecard to track 
progress. Our Responsible Marketing 
Guidelines prioritize honesty, authenticity and 
respect in our marketing and communications, 
and we consistently seek to amplify our 
impact work through our branding and social 
channels. 

2024 SNAPSHOT:  
•	100% of Vita Coco branded and products 

were certified non-genetically modified 

•	21% of all our products were certified 
organic 

•	We spotlighted 14 diverse businesses 
in our social campaigns, and made a 
donation to a charity of their choosing. 

*NIQ, The Rise of Functional Beverages, March 27, 2024.
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FOOD SECURITY AND COMMUNAL 
WELLBEING 
We strive to support food access, both in the 
regions where our coconuts are grown and in 
the United States where we’re headquartered. 
We partner with organizations that redistribute 
surplus food and beverages to communities 
where they can make the most impact. Through 
cause marketing and grant making, we also 
support initiatives that champion wellbeing and 
encourage people to stay active. 

2024 SNAPSHOT:  
•	Made cash and in-kind donations worth 

$361,400 to organizations such as More 
than a Meal, Feeding America, United 
Against Poverty, and FareShare 

•	Supported a project that helped 300 
pregnant women in rural Sri Lanka to set 
up vegetable gardens at home, to help 
tackle childhood malnutrition and bring in 
extra household income 

•	Created a green space at a Los Angeles 
school to foster student wellbeing, and 
established the Growing Roots Grant 
program with the Arbor Day Foundation 
to help more schools in the future 

•	Partnered with Greenhouse Sports  
and Olympic sprinter Zharnel Hughes  
in the United Kingdom to launch the  
CocoSpeed Academy, making athletics 
coaching available to disadvantaged 
young people.



Unless otherwise noted, reported data covers the period 
January 1, 2024 to December 31, 2024. The data in 
this report is based on compilations performed by the 

company and its partners without any third-party audit or 
assurance. As our data collection and reporting processes 
are continuously improved, previously disclosed historical 
amounts may be subject to adjustment. The size of these 

adjustments is not expected to be, but could be, material. 

The figures shared in this Annual Report are further 
detailed in our 2024 Impact Report, which we intend to 

publish in early May 2025. For more information on how 
these numbers are calculated, derived, and defined,  

please refer to the 2024 Impact Report, which will be 
available on our website once it is published. 























































































































 























































































THANK YOU FOR READING OUR ANNUAL REPORT.  
IF YOU HAVE ANY QUESTIONS, PLEASE EMAIL:  

INVESTORS@THEVITACOCOCOMPANY.COM
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